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1. The consumer credit market in the European Union



Figure 1. Ratio of consumer credit to GDP in selected EU countries in 2022
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Figure 2. Change in the ratio of consumer credit to GDP in selected EU countries 
from 2015 to 2022 (in percentage points)
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Figure 3. Level of consumer credit per capita in selected EU countries in 2022
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2.  New rules for the functioning of the consumer credit market 
in the European Union proposed by Directive 2023/2225



To help consumers understand and compare different offers, the key elements of the credit should be 
provided in a prominent way on the irst page of that form, through which consumers should see all es-
sential information at a glance, even on the screen of a mobile telephone. In case all of the key elements 
cannot be displayed in a prominent way on one page, they should be displayed in the irst part of the 
Standard European Consumer Credit Information form on two pages at most.





assessment of creditworthiness 
shall be carried out on the basis of relevant and accurate information on the consumer’s 
income and expenses and other inancial and economic circumstances which is 
necessary and proportionate to the nature, duration, value and risks of the credit for the 
consumer



3.  Impact assessment of the implementation 
of Directive 2023/2225 and recommendations 
for the Polish consumer credit market
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New EU rules for consumer credit markets

Protection of bank customers through information

Register of consumer credit intermediaries form of legal protection of con-
sumers

The role of heuristic methods, including group expert judgment, and subjective 
probability in operational risk management

Asymmetry of information on the bank consumer credit market 
in Poland
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