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1. Introduction

we live in the era of economics of intangible 
assets

Corporate reputation: seeking a deinition

Wszystko, co chcia abym wiedzie  o public relations i nie boj  si  zapyta  � dylematy PR 
(Everything, I Want to Know About Public Relations and I Am Not Afraid to Ask � PR Dilemmas)
Public relations � Improving the Communication Process in Public Space

Niematerialna warto  irmy (Intangible Value of the Company)

Zarz dzanie reputacj  korporacyjna we wspó czesnej gospodarce (Managing Corporate 
Reputation in Contemporary Economy) Public relations � Current Issues of Art of Communicating 
in Theory and Practice

The Reputational Landscape.
�What�s in a name? Reputation Building and Corporate Strategy. 

Corporate reputation dynamics: Reputation inertia, reputation risk, and reputation 
prospect

Reputation Management



2. Research Methodology

Reputacja Polskiego sektora bankowego 2019

Reputacja� op. cit.





Reputacja nieuchwytna warto  irmy (Reputation, Intangible Company Va-
lue)

Components and Parameters of Corporate Reputation � an Empirical Study

Zarz dzanie reputacj  korporacyjn ... op. cit.
Reputacja przedsi biorstwa. Tworzenie kapita u zaufania (Company Reputation. Creat-

ing Capital of Trust)
op. cit.

Corporate Reputation Review

op. cit.



Kszta towanie kapita u relacyjnego w ma ym i rednim przedsi biorstwie (Shaping the Re-
lational Capital in Small and Medium-Sized Enterprises),

Czynniki tworzenia kapita u relacji (Factors of Creating the Relational Capital) Priva-
tization and Effective Financing of a Company

Reputation, trust and supplier commitment: the case of shippingcompany/sea-
port relations



Wszystko, co chcia abym wiedzie  o public relations... op. cit.
Corporate identity and corporate communications: creating a competitive advan-

tage, 
op. cit.

Zaufanie. Fundament spo ecze stwa Trust. Society�s Foundation





SEM

Schematic 1. A schematic of a hypothetical causative model of the structural equation modelling 
SEM with the unobserved variables

Y
X

Structural equation models in the methodology of the psychological research. The 
issues of causality in the structural models and acceptability of the models



chi2 
chi p

3.  Evaluation of the Level of and Changes 
in the Reputation of the Polish Banking Sector

Conirmatory Factor Analysis
onparametric statistical methods. Wiley series in probability and statistics: 

applied probability and statistic
Principles and practice of structural equation modeling

Structural Equation Modeling with Ordinal Variables Using LISREL
Statystyczne modele struktury przyczynowej zjawisk ekonomicznych Statistical Models of 

Causal Structure of Economic Events
op. cit.



Chart 1. The TRIM Index of the reputation of the Polish banking sector in 2012�2019 

Chart 2. The structure of the rating of the banks� reputation in the period of 2017�2019





Table 1. A list of measurable variables that make up the latent variables in the SEM model

Latent 
variable

Vari-
able�s 

symbol
Observed variable



Table 2. Measures of quality of the SEM model of the banks� reputation

Measure of the classiication quality Measure�s value 



Schematic 2. A schematic of the SEM structural model of the reputation determinants 
of the Polish banking sector expressed as the total effects coeficients



Chart 3. Impact of the main groups of determinants on the banks� reputation expressed 
as the total effects coeficients



Chart 4. Impact of the main factors on the banks� reputation expressed 
as the total effects coeficients.



Table 3. Inner determinants among the factors and groups of determinants 
of the banks� reputation expressed as the total effect coeficient



Table 4. R-Squared latent variables in segments

 
Segment 1

(R-Squared)
Segment 2

(R-Squared)
Segment 3

(R-Squared)



Table 5. Impact of the main groups of determinants on the banks� reputation 
in the typological segments 



Table 6. Impact of the main factors on the banks� reputation in the typological segments 



Table 7. Inner determinants between the factors and the groups of determinants 
of banks� reputation expressed as the total effect coeficients in the typological segments



5.  The impact of institutions, sources of information 
and channels of communication on the reputation score





Schematic 3. Level of exposure and signiicance of various sources of information about banks



6. Summary
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